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    微电影广告于近年来迅速蹿红，跃升为中国广告主眼中的新宠儿。这是一
种以类电影情节作为内容，并以网络平台作为主要传播环境的广告。微电影广

































Micro movie advertisement has been more and more popular and become the 
apple of advertisers’ eyes in the past few years. It’s a kind of advertisements which 
uses movie plots as contents and network as spread channel. Micro movie 
advertisement production follows the example of movie production; therefore, the 
similar to movie plots and frames has become the important feature of micro movie 
advertisement. “Imitating movie production” is one of the micro movie 
advertisement important features so that this research uses “screenwriting”, 
“filming”, and “film editing” as research standpoints. At first, the author collected 
79 micro movie advertisements as text analysis objectives. Following this, the 
author compared the objectives at two different levels. One of the compare levels is 
the compare between micro movie advertisements and traditional movies, and the 
other one is the compare of micro movie advertisements between main land China 
and Taiwan. 
According to analysis and research, the thesis puts forward the conclusions as 
below. (1) The reason why there are lots of similarities between micro movie 
advertisements and movies on the standpoints of “screenwriting”, “filming”, and 
“film editing” is that micro movie advertisement utilizes the pattern of film 
production. (2) Because of “short time” and “advertising” these two features, there 
are more considering factors in micro movie advertisement production than movie 
production. (3) From the perspective of screenwriting, micro movie advertisements 
are more single in film themes and simpler in plot establishments. Moreover, micro 















at most. (4) From the perspective of filming, there are more character actors in micro 
movie advertisements. And the colors in micro movie advertisements usually reveal 
product information and brand information. (5) From the perspective of film editing, 
film cutters need to consider more about audiences’ abilities of comprehending when 
editing micro movie advertisements. (6) Not only in main land China but also in 
Taiwan, micro movie advertisements refer to movies on the form of expression. 
However, the differences of advertising background and pop culture between main 
land China and Taiwan cause the distinctions of micro movie advertisement contents 
between main land China and Taiwan. And the differences of social environment 
cause the distinctions of application scope in micro movie advertisement. 
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    笔者自幼生长在台湾，对于台湾广告“说故事”的传统一直相当着迷。不论
是 1998 年和信电讯的《爱的选择》与接下来的泛亚电信《胖子老鸟与瘦子菜鸟






















































































义。图 1-2、图 1-3 为笔者根据相关著作中对于电影制作流程与视频广告制作流
程的介绍，进行总的概括后绘制的图片。 
 
图 1-2 电影制作流程图 
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